
EXPERIENCE, the difference.

At Jones Agency we are busy getting 
ready to take on another season! With 
more services and more staff, we’re 
poised to exceed our past efforts. And 
with our new studio up and running we 
are rolling out cutting-edge HD electronic 
products. With this in mind, coupled with 
the time of year – fall – it’s a good time to 
think about three key business objectives: 
education, business growth and what the 
heck you’re going to be for Halloween!

Let’s start with education. In an ongoing 
effort to help share our knowledge of the 
industry, valley market intelligence and 
the ever-changing mediums, we will be 
continuing our Camp Jones program. 
Due in large part to the huge response, 

beginning in January 2017 we will 
kick off six new specialized, 

informative programs. 
Our schedule is included 

in this newsletter, 
and can be easily 

accessed from 
our website. The 
mix this year 
is diverse; 
fundraising 
to opening a 

Mt. San Jacinto
College District
 
As you might imagine, this client is continually looking 
for ways to engage younger audiences. The school 
offers an array of education programs, targeting 
multiple markets - 16-18 year olds, 18-24 year olds 
and 25-34 year olds. As we all know, reaching 
Millennials can be a challenge. So we naturally 
looked to Pandora to help us make that connection. 
But what does the not too distant future look like 
when marketing to the TWEENS and TEENS?
 
Here’s the real marketing education we identified. 
At this point, what established marketer doesn’t 
have Millennial burnout? Tailoring the perfect 
marketing messages to today’s young adults seems 
like it’s been the marketing Holy Grail for years. 
But the good news (or bad news depending on 
how you see it) is that brands need to actually 
start to get their minds around the intricacies of a 
new generation of hyper-connected consumers: 
Generation Z. Yes, we’re talking about children and 
teenagers, but they have $44 billion to spend and 
make up 26 percent of the U.S. population. Plus, 
their purchasing power is growing. They’re both 
an extreme version of Millennials (as in, technology 
is their life-blood) and the opposite of them. For 
instance, they’re far more pragmatic—they get 
that from their Gen X parents. At nearly two billion 
strong around the world, they’re every brand’s next 
best customer. But breaking through the extreme 
digital clutter of their lives—SnapChat, Instagram, 
YouTube, Twitter—won’t be easy.

Here is the first of six rules for brands 
looking to connect with Gen Z. 

 1Show ‘em your true (weird, quirky, funny) brand 
personality. Brands targeting Gen Z will be best 
served by exposing their relatable sides, their 
human touch and their willingness to put the brand 
in the background for the sake of just being playful. 
Case in point: A new ad campaign from candy 
brand Trolli was deliberately designed to provoke a 
“WTF” reaction. Its TV spots feature everything from 
a class dissecting gummy worms to a talking tooth. 
The campaign was created for teens and will be 
featured on TV as well as social media, which is of 
course where Gen Z lives.

WANT MORE?
VISIT OUR WEBSITE TO READ RULES TWO THRU SIX.
jonesagency.com

small business, to MediaMax opportunities, 
to mention just a few. 

Speaking of business growth, Jones Agency 
was the lucky recipient of much sought-
after industry recognition again this year 
at the 2016 Addy Awards. These awards 
are given to salute great creative and 
this year we were proud to accept 15! 
It was a fine showing of our own creative 
product – but more importantly, it was a 
tribute to the clients we represent. Clients 
that support good work, a little bit of risk 
and have the innovative vision that allows 
us to be the best that we can be! 

 

Best of Show and Best of Electronic “Elements of 
Advertising - Visual”. Left to right: Kyle Radke, 
Martin Foster, Phillip Large, Kathy Garrity 
(Jones Agency staff and Agua Caliente Creative Services)

Now, as far as Halloween is concerned, we 
are very busy putting the finishing touches 
on our annual team effort. Going for five 
sweeps in a row can be daunting – but you 
know what they say…

Winners Never Quit, and 
Quitters Never Win!  
                      
          - Kyle 

Too many businesses shy away from producing original broadcast content because they 
have the erroneous notion the big picture is out of reach for them.

Yet, broadcast today is much more than the clicker and 600 channels of cable. 
Digital content is KING and businesses that supply the demand have the advantage in 
whatever form speaks their brand. 

So before you change the channel on original content, take a big bite of Jones Agency 
creative and let us show you why Broadcast Bytes is, in the words of Martha Stewart, 

“A good thing.”  
On TELEVISION, on RADIO, in THEATERS, on MOBILE, in APPS, for iPADS and NOOKS, 
in MALLS and bathroom STALLS, throughout AIRPORTS and over AirPorts, in TAXIS and at 
your TABLE…  LIKE me, Hi5 me, DIGG it, TWEET it – CONTENT has been crowned KING.  
And that’s where Broadcast Bytes comes in to increase your brand’s visibility. $2,000 to 
$200,000, it’s not the size of the BYTE but the CONCEPT behind the CONTENT.

Well, it’s 

Back to School, 
so to speak!

                        schedule 2016

AUGUST 
MediaMax

Palm Desert Chamber of Commerce Breakfast

SEPTEMBER
Branding and Creative Process 

TBD

OCTOBER
Practical PR for Small Business

TBD

schedule 2017 

JANUARY 
Philanthropic Giving

FEBRUARY
Small Business Branding

MARCH
Video Content is King

APRIL
Only In Palm Springs / Summer Hot Deals

MAY
The ART of Graphic Arts

JUNE
MediaMax
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We’ve finally overcome the “cobbler’s 
children have no shoes syndrome”! 
This is a common phenomenon in our world. 
We’ve been so busy taking care of our clients 
that our own needs were overlooked.We hope 
you find our new, mobile-friendly website easy 
to navigate, filled with useful information and 
examples that illustrate the best of what our 
team has to offer.  
jonesagency.com

Happy 
browsing!
................................................ Team Jones

................................................................................................................................

Diggidy Dog, an upscale pooch palace 
located in the heart of Carmel, California, 
hired JONES AGENCY to groom their 
branding a bit. Through well-founded 
research it became evident that the 
Diggidy Dog brand had a very unique, 
authentic and ownable brand positioning 
that was centered in Carmel being 
the most “Dog Friendly Town” in the 
country. Not only is Carmel a pet-centric 
community, what could be better than 
being the beachside petopia? Livin’ the 
California dream – in other words, pets that 
could be...”Livin’ the Diggidy Dog Life.” 
We rebranded their core communication 
pieces and then went on to revamp their 
digital home, recognizing that this would 
give them the push they needed to expand 
their business beyond Carmel – though still 
selling the Carmel lifestyle. The website 
was rebranded and expanded, not only 
the products and services of their retail 

FOR OVER 
58 YEARS............ 
... Jones Agency has led the way! 
As the Inland Empire’s oldest advertising, 
marketing and public relations firm, 
innovation has been at the core of our 
ongoing success and sustainability. 
Growing our clients’ businesses is what 
we are all about. Understanding how to 
reach our clients’ customers is our expertise 
in an ever-changing landscape. Today, 
with expanding media choices, and a 
marketplace driven and splintered through 
technology, agencies and advertisers 
alike are challenged to hold tight to their 
core competencies – brand building, 
strategic planning and product research 
– while crafting silver bullet messages to 
be launched though a challenging set 
of channels built to capture, leverage, 
measure and manipulate, one-on-one, 
nanosecond to nanosecond, television to 
Facebook. It has finally happened…The 
Geeks have inherited the earth – or so it 
seems! And along with this shift comes 
the need to be everything to everybody. 
Luckily Jones Agency is perfectly poised 
for such an expansion as our staff has 
worked with the brightest and best: MGM, 
Sony, Anheuser-Busch, Lorimar, Disney, 
McDonald’s, General Mills, Quaker 
Oats, Desert Regional Medical Center, 
Palm Springs Aerial Tramway, City and 
Regional Magazine Association, Desert 
AIDS Project, Newport Beach CVA and 
many others! While we will always offer 
the standards, we are proud to present our 
new “a la carte” specialty line; providing 
broadcast production, photography, 
website development, printing and a new 
twist on buying familiar media! Read more 
about this on the following pages. To view 
our extensive portfolio of award-winning 
work visit www.jonesagency.com. 
See why we continue to deliver like no 
other Coachella Valley agency!

Creative may be the sexy side of the business but it is nothing but a costly indulgence unless it shines in a place 
that ignites ROI for our clients. Giving creative great exposure in the right place at the right time and at the right 
price takes brilliant media strategy and powerful buying.

Besides having the media-buying brains, experience and skills 
that surpass any other agency in the region, we have extra 
dimensions. Our media experts are fully engaged in life and 
that includes the quickly-changing world around them. Who 
needs to wait until something appears in Ad Age? Our media 
stars live and breathe the shifting psychographics of our times. 
 
“Getting into the consumer’s head” is habitual for our agency 
strategists. They examine the ways people consume media in 
real life; at home, in the car, on the computer, on smart phones 
and other mobile devices that allow customers to click through 
to a website, scan a QR code or respond by telephone. 

Another way our media wizards contribute to the client’s 
bottom line is the significant added value they deliver through 
their negotiating skills and media relationships.

10Good 
 Reasons
                  why we deliver 
       brilliant media strategy:

1 Our media gurus have 
experience and solid skills honed 
in major markets and 50 years of 

institutional knowledge in the Inland 
and Southland two-hour drive-time 
markets. 2 They start by learning 
everything possible about the client 

and client goals. 3 Logic and analytics 
are second nature to applying 

a strategy and measuring results. 
4 Psychographics, demographics or a 
combination of other variables are used 
to zero in on our clients’ core targets. 
5 Secondary and tertiary markets are 

always factored into the equation. 
6 Major research tools are applied 
to in-depth market knowledge. They 
include Scarborough, Simmons, MRI, 
Nielsen and Tapscan. 7 Integrated 

marketing strategy captures traditional 
and evolving media in a mix that 

boosts exposure and ROI. Ingredients 
in their masterpiece of mix are print, 
television, radio, remotes, outdoor, 

online advertising, special event 
banners, signage, search engine 

optimization and other creative ways 
for Agency clients to build brand 

awareness. 8 Working as a team 
with Jones Agency specialists in new 
media, our media pros help strategize 
the placing of social media messages 

to support and complement the overall 
media plan. 9 Solid respectful and 
reciprocal relationships with media 

representatives are invaluable to their 
ability to deliver. 10 Willingness to 
go the extra mile is never a question 

when the client needs a solid plan and 
placement on a tight schedule.

And that's why we call it
The Club Diggidy box itself was developed with various liner paper and insert cards 

for the different holidays of the year and other fun options. Posters were created 

to hang in the store. The tri-fold sign-up form was very detailed and contained the 

member benefits along with all you could ever want to know about someone’s pet!

store in Carmel, but also by adding a 
private member-based subscription service. 
This subscription service would create 
an opportunity for Diggidy Dog to offer 
in-home branded experiences – a one-time 
or quarterly box of goodies to be shipped 
after careful tailoring to the size and type 
of the pet. It also provided a wide range of 
gift-giving opportunities. And so launched 
Club Diggidy – a site that captured the 
spirit of California while providing a 
natural extension of the Diggidy Dog 
family of product and services. Club 
Diggidy was successfully launched in 2015 
and can be found at www.clubdiggidy.com, 
though you can always spoil your pet – 
dog and/or cat - with something special 
from the retail hub at diggidydog.com

Livin’ the 
Diggidy Dog 
Life

2010                              2000                              1990                              1980                              1970                              1960 
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Oh, what a web we can build!  Unique design to killer content. 
Sites that are built to be responsive. Completely custom to your 
business with complete cohesion between your website and 
your branded marketing efforts. Front-end blogs to back-end 
POS systems. Digital environments that are completely built to 
enhance the user’s experience (not an I.T. guy’s). We really are 
a site for sore eyes at the right price to fit your needs!

....................................................................................

....................................................................................
Need quality custom stock photography at a great price?  
Contact Jones Agency. We have 58 years of phenomenal 
photography within our archives; valley landscapes to local 
celebrities, architectural wonders to national sporting events,  
much without usage restrictions and user fees associated with it.  
So the next time you need a Palm Springs shot – let’s see if we 
have an authentic option for you. Before you call iStock, 
call EYEstock!

....................................................................................
Need printing fast?  We deliver!
Jones Agency is proud to extend our SHORTrun printing 
services to the Coachella Valley. We have several digital 
presses and bindery options onsite – so the next time you 
need it printed with an eye to the creative reproduction and 
not just a color copy, call us!


